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• Highlights.

• We eat, drink & breath microplastics!

• 63 known toxic chemicals in food and drink packaging

• Nylon in our lungs

• EDC’S (Endocrine-Disrupting Chemicals) affecting fertility

• Plastic is killing our immune cells



New York last 
week



Global Megatrends
• Identified areas to consider

Globalization & society 

Urbanization & population growth

Single households

Ageing population

Hectic lifestyle

Packed goods demand

Innovation & digitalization

Online Grocery & convenience growth

Food packaging innovation

Blockchain

Processes needs for material recovery

Sustainability

Food waste 

rPET growth 

Change and resource scarcity

Recyclability and related regulation changes

European retailers packaging drivers 



Global Megatrends
• Sustainability

Observation

The interconnectivity between trends in 
climate change and resource scarcity is 
amplifying the impact. 

Climate change could reduce 
agricultural productivity by up to a third 
across large parts of Africa over the next 
60 years. 

Globally, demand for water will increase 
by 40% and for energy by 50%. 

The world’s current economic model is 
pushing beyond the limits of the 
planet’s ability to cope.

Considering the consumer desires related 
to sustainable packaging, "Easy to 
recycle" and "made from recycled 
contents" can be the key drivers for 
meeting the need around resource scarcity 
and sustainable packaging consumer 
perception.

Resource Scarcity

Demands of the global population will increase by 2030. 

+35% +40% +50%
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Easy to recycle

Made from recycled material

Made from renewable materials

Biodegradable and compostable materials

Helps me reduce food or product waste

Packaging that can be reused many times

Minimal amount of packaging material

Packaging can be sustainable

Consumer 
opinions
on the definition of
sustainable 
packaging
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The latest from Tesco











Climate Change- The 
pressure is growing



Q & A


